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Link Manually Entered Accounts

This training guide demonstrates how to connect your manually entered facts! The process is simple and the guided
workflow will help you every step of the way. You will go through this process on an account basis. There are many
benefits to connecting your accounts, the most important being able to have up-to-date access to account balances
and information! To begin, log in to your Personal Financial Website.


https://content.emaplan.com/knowledgebase/interactive/all%20about%20connections/index.html#/
https://content.emaplan.com/knowledgebase/interactive/faq/index.html#/lessons/3CD11ibHBZRriXjDydhRmM7efqWb5Ag2
https://videos-cloudfront.jwpsrv.com/64bd8b15_de6ed841ac4e37897edee46791ba753de46686cc/content/conversions/s0CgnBYW/videos/ebahNYXJ-28320399.mp4
https://content.emaplan.com/knowledgebase/client%20facing-%20link%20manual%20accounts.pdf

Client Resources

YOUR PERSONAL FINANCIAL WEBSITE

Take Control of Your Financial World

Your Personal Financial Management to manage both your wel-being

For Clients: =— @

Client Website marketing slick m—
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Security marketing slick — === personal Financial Website Overview

This user guide will provide an overview of the features on your Personal Financial Website. Your website
is designed to give you the tools to organize your financial iife and help you stay connected with your
finances in one simple consolidated view.
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Before your first login, you will be prompted to establish three security questions and set up 2-Factor

Website Overview el

PERSONAL FINANCIAL WEBSITE
@ page is a living snapshot of your financial wellbeing, providing  high-level view of your
formation. This page is divided into separate tiles that represent the information contained within

spending and Budgeting over\liew f the website. Begin customizing your experience by clicking the gear icon in your Net Worth

ments tiles.
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Spending/Budgeting

This user guide will walk you through how to use the Spending and Budgeting tools available on your
Personal Financial Website. These tools allow you to build out monthly spending budgets while tracking
spending habits on your connected transactional accounts. To track your spending and budgeting, you

must irst connect your accounts.
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Note: Click on any item in the Table of Contents below to jump directly to the corresponding page
in the document.
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https://content.emaplan.com/knowledgebase/Client-Facing-%20Take%20Control%20of%20Your%20Financial%20World.pdf
https://content.emaplan.com/knowledgebase/Settings-%20Security%20PDF.pdf
https://content.emaplan.com/knowledgebase/Client-Facing-%20Personal%20Financial%20Website%20Overview_Goals.pdf
https://content.emaplan.com/knowledgebase/Client-Facing-%20Spending%20and%20Budgeting%20Overview.pdf
https://content.emaplan.com/knowledgebase/client%20facing-%20spending%20categories.pdf
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How to Create an Exceptional
Client Experience

Creating a great experience for clients matters because it leads directly to hlgher AUM, revenue, and number of clients.
The experience matters right now because of shifting trends in the ilities, and in the
nature of advice. Understanding this, it then makes sense to consider how you can stan building your own exceptional

FOI’ Advisors: client experience.

To create a next-level experience, it's important to first understand what clients want. Then you can begin crafting a
client experience around these most closely held desires.

Building Your Client Experience

Managqing the Client Website Knowledge Base Ma nq g I ng the C I Ient

Client Experience

Guide to The Client Experience

This guide outlines the recommended steps to take before, during, and after you've given your Client access to their
Client Website—including tips, best practices, and testimonials to set you and your Clients up for success.

The Rollout

A . g E
a Client Website for yourself so you can understand its =

features. This will help anticipate and answer any

questions your Clients may have, as well as discuss e

the value of the Client Website.
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Best Practices for a Successful Rollout
v Proactively discuss Security before your Client voices any concerns

¥ Introduce the Client Website during an in-person meeting


https://emoneyadvisor.com/wp-content/uploads/2021/02/ebook_BuildingyourClientExperience_210107_FINAL_2021_2.25.21.pdf
https://content.emaplan.com/Knowledgebase/interactive/Managing%20the%20Client%20Website/#/
https://content.emaplan.com/knowledgebase/Client%20Website-%20Guide%20to%20The%20Client%20Experience.pdf

