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INTRODUCTION

Method Statement & Sampling Precision/Error

Method Statement (to be included in all press materials):
The research was conducted online in the United States by The Harris Poll on behalf of Nationwide among 1,208 adults aged 30+ who were the 

primary or shared financial decision-makers for their household. Respondents also had a household income of $75K+. The survey was 

conducted April 11-29, 2026. 

 

Data are weighted where necessary by age, gender, race/ethnicity, region, education, marital status, household size, household income, and 

political party affiliation to bring them in line with their actual proportions in the population.  

Respondents for this survey were selected from among those who have agreed to participate in our surveys. The sampling precision of Harris 

online polls is measured by using a Bayesian credible interval.  For this study, the sample data is accurate to within ± 3.9 percentage points 

using a 95% confidence level.  This credible interval will be wider among subsets of the surveyed population of interest.  

All sample surveys and polls, whether or not they use probability sampling, are subject to other multiple sources of error which are most often 

not possible to quantify or estimate, including, but not limited to coverage error, error associated with nonresponse, error associated with 

question wording and response options, and post-survey 
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General Knowledge, Actions, Plans for Long-term Care

A majority of Americans age 30+ feel knowledgeable about LTC, including 

over a fifth who say they are very knowledegable
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General Knowledge, Actions, Plans for Long-term Care

Over 4 in 5 say they have either created a saving / investment plan to cover 

LTC costs or plan to do so in the future
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Personal Caregiving Experiences

Over three quarters have already or plan to identify their future caregivers
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General Knowledge, Actions, Plans for Long-term Care

Millennials are more likely than Boomers+ to have purchased LTCI or plan to 

do so in the future
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Long-term Care for Loved Ones

Those who work with a financial professional are more knowledgeable about 

and prepared for LTC
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General Knowledge, Actions, Plans for Long-term Care

Partners and children top the list of expected primary caregiver(s)
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General Knowledge, Actions, Plans for Long-term Care

Half would rely on professional caregiver or care managers most if their 

loved one could not be a primary source of LTC in the future 
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Long-term Care Concerns and Beliefs

Innovation and home care are seen as the future of affordable LTC in the 

next 5+ years
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Long-term Care Concerns and Beliefs

Cost is the leading concern around LTC
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Solo Aging

Clear majorities feel confident navigating LTC decision-making. More adults 

would feel confident with a partner.
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Solo Aging

Millennials are more likely to have considered the possibility of living alone 

when they need LTC compared to Gen X and those age 60-65



14
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Solo Aging

Boomers+ and those age 60-65 are more likely than Millennials to feel 

confident navigating LTC decision if they were living alone
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Solo Aging

Very few would chose to live in a nursing home if they needed LTC no matter 

if they were living with a partner or alone
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Solo Aging

Staying in a familiar home environment matters most to Americans age 30+ 

regardless of if they live alone or with a partner if they need LTC
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Solo Aging

Gen X and Boomers+ seem to be more concerned about a variety of different 

LTC scenarios if they were living alone
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Solo Aging

~4 in 5 are concerned most about not having help coordinating care or not 

having someone advocate for them if they were living alone when facing LTC
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Financial Professionals and Long-term Care Planning

Discussion around potential LTC costs are often had with family members
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Financial Professionals and Long-term Care Planning

Over 2 in 5 have an FP they pay to help with their financial plans, and more 

than a fifth are looking for one
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Financial Professionals and Long-term Care Planning

Americans 30+ are split opinion on the importance of FPs discussing LTC with 

clients, highlighting an opportunity for FPs to show their value in these 

conversations
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Financial Professionals and Long-term Care Planning

LTC planning is being overlooked. Nearly 4 in 10 haven’t discussed LTC 

costs with their FP as they never considered it
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Financial Professionals and Long-term Care Planning

A majority of those with an FP plan to discuss LTC costs with an FP in the 

future
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Financial Professionals and Long-term Care Planning

Nearly 3 in 4 are likely to switch FPs to one who could show them how to 

navigate future LTC costs if theirs could not
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Current and Future Plans for Long-term Care Insurance

Just about one in five indicate that they own long-term care insurance (LTCI)
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Current and Future Plans for Long-term Care Insurance

Willingness to purchase LTCI increases when benefits support in-home care 

access and heir protection
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Current and Future Plans for Long-term Care Insurance

Tax-free benefits, direct payouts, and greater usage and flexibility increase 

willingness to purchase LTCI
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Current and Future Plans for Long-term Care Insurance

Employer access, fixed premiums, and international coverage do little to 

shift LTCI interest
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Current and Future Plans for Long-term Care Insurance

Avoiding being a burden tops the list of reasons to purchase LTCI
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Current and Future Plans for Long-term Care Insurance

Affordability and lack of immediate need are primary reasons why 

Americans age 30+ would not prioritize having LTCI
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Current and Future Plans for Long-term Care Insurance

Most overestimated the monthly cost of a specific LTCI scenario
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Current and Future Plans for Long-term Care Insurance

After seeing the price of a LTCI scenario, over half are willing to consider 

purchasing a similar LTCI plan for themselves 
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Current and Future Plans for Long-term Care Insurance

Home, either one’s own or a loved one’s, is the most preferred location to 

receive LTC if needed
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Current and Future Plans for Long-term Care Insurance

More than 2 in 5 believe that age 60 or older is the right time for them to buy 

LTCI regardless of whether they plan to buy it 
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Current and Future Plans for Long-term Care Insurance

Among those who own LTCI, more than 3 in 5 say they purchased it at 40 

years old or less
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Current and Future Plans for Long-term Care Insurance

Income / savings, followed by Social Security, top the list for how Americans 

age 30+ plan to pay for LTC costs 
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Long-term Care for Loved Ones

Nearly two-thirds have been involved in LTC decision-making for a loved one
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Long-term Care for Loved Ones

A family member is typically the one who requires LTC, especially a parent
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Long-term Care for Loved Ones

Financial constraints and lack of clear planning were top challenges 

observed during the LTC decision-making process
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Long-term Care for Loved Ones

Millennials are more likely than Boomers+ to say they faced any challenges 

during the LTC decision-making process
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Long-term Care for Loved Ones

While a majority with LTC experience say their loved one was prepared for their LTC 

needs, less than half feel more prepared for LTC compared to their loved one
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Long-term Care for Loved Ones

Two-thirds say having clear conversations with family are most important to 

take earlier in life to prepare for LTC based on their experience
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Long-term Care for Loved Ones

Those with LTC experience cite the emotional toll on family, closely followed 

by cost of LTC, as the most surprising aspect of their loved one’s experience
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Long-term Care for Loved Ones

When asked to think of their loved one’s LTC situation, a vast majority 

believe they were satisfied with where and how they received care
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Long-term Care for Loved Ones

Beyond quality of clinical care, emotional comfort and family proximity 

remain central to LTC experience
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Personal Caregiving Experiences

Over half have ever acted as a caregiver, often working 22 hours on average
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Personal Caregiving Experiences

Around a fifth of caregivers become one as they were the best positioned to 

take the role
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Personal Caregiving Experiences

Almost a quarter of caregivers strongly agree that they have a back-up plan 

if they can no longer provide care to their loved one
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Personal Caregiving Experiences

Care facilities are often included in caregiver back-up plan for their loved 

one’s LTC
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Personal Caregiving Experiences

Two-thirds say they physical and emotional demands of caregiving 

surprised them
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Long-term Care for Loved Ones

Millennials are more likely than Gen X and Boomers+ to be surprised at the 

difficulty of LTC decision-making and the negative impact on their job / career
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Personal Caregiving Experiences

All in all, over three-quarters if caregivers would choose to be a caregiver all 

over again if given the choice
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Personal Caregiving Experiences

When asked to look back, caregiver say advice from putting plan in place 

early to having clear conversations with family would have been valuable 



54
Harris Insights & Analytics LLC, A Stagwell Company © 2021

Personal Caregiving Experiences

“Start saving earlier” is the most common advice non-caregivers age 50+ 

would give their younger self about planning for LTC
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Personal Caregiving Experiences

Over 3 in 5 agree that current immigration policies will further reduce the 

number of available caregivers, including a quarter who strongly agree
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Attitudes Toward Caregiving

Nearly 3 in 4 say their biggest fear is not being able to provide care for their 

loved one
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Attitudes Toward Caregiving

Choosing between today’s needs and tomorrow’s security: ~3 in 5 are willing 

to take a loan from their retirement to be a caregiver for a loved one
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Attitudes Toward Caregiving

Many caregivers feel like they can’t take a day off from their caregiving 

responsibilities
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Attitudes Toward Caregiving

Millennials are more likely than Gen X and Boomers+ to agree to a variety of 

different caregiving sentiments
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This material is not a recommendation to buy or sell a financial product or to adopt an investment strategy. Investors 
should discuss their specific situation with their financial professional.

This information is general in nature and is not intended to be tax, legal, accounting, or other professional advice. The 
information provided is based on current laws, which are subject to change at any time, and has not been endorsed by 
any government agency.

Nationwide and The Harris Poll are separate and non-affiliated companies.

Life and annuity products are issued by Nationwide Life Insurance Company or Nationwide Life and Annuity 
Insurance Company, Columbus, Ohio.

Nationwide Investment Services Corporation (NISC), member FINRA, Columbus, OH. Nationwide Retirement Institute 
is a division of NISC.

Nationwide, Nationwide is on your side, the Nationwide N and Eagle, and The Nationwide Retirement Institute are 
service marks of Nationwide Mutual Insurance Company. © 2026

Disclosures
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